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Executive Summary
This deliverable focuses on the editorial production and distribution, as well as on the results
from the monitoring activities during the first 12 months of activity, providing a measure of
outreach and engagement of the online community with the EFFECT contents. A comprehensive
description of the various aspects of the editorial production, its distribution on both the
project’s channels and towards external multipliers is provided in the following chapters.

Deliverable 3.1. is structured as follows:
•
•
•

Editorial production, formats and current status of released communication products
Distribution: EFFECT and external distribution channels
Monitoring: outreach of the original EFFECT public communication contents
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1 About EFFECT
The EFFECT project is a Coordination and Support Action financed by the Horizon 2020 FET-Open
programme. The main goals of the project are:
•
•

To boost visibility and societal and market uptake of FET investigation lines among
disparate stakeholders (general public, researchers, policy makers, industry, NGOs etc);
To foster collaboration and synergies among the aforementioned societal groups.

EFFECT aims at four main specific objectives:
•
•
•

•

Enhance knowledge transfer and raise visibility on FET in research & innovation
ecosystems, marketplace and society
Foster awareness on the innovation potential of FET funded research in the business
community and among policy makers
Support a collaborative research & innovation framework through a set of public
engagement activities to increase acceptance and uptake of FET research and its
outcomes
Enhance communication strategies of high risk research and disruptive technologies

The EFFECT strategy is encompassing public communication and engagement in a comprehensive
process. The selection of FET stories and contents is an overarching activity to bring the entire
process into effect. Public communication is aimed at a general, broader public (which might
obviously include a number of different target groups and stakeholders) while engagement
activities are more focused on specific audiences and stakeholders thus requiring tailored
actions.
Many actors and citizens are not aware of the challenges connected to the transformation of FET
Research into future benefits for society. Public awareness raising activities, focusing on how
FET research can improve citizens’ lives and direct engagement with key players highlighting EU
scientific excellence, long-term innovation and competitiveness aim at filling this knowledge
gap.
The EFFECT approach, integrating public communication and engagement strategies, is based on
the implementation of an innovative and sound public communication model based on a contentcentric approach exploiting the convergence of multiple distribution channels.
From this perspective, the project acts as an online information hub enabling the accessibility to
original and existing FET contents throughout multiple channels, even beyond the project ones.
The combination of existing and effective communication formats into an integrated and crossfeeding process maximizes the effectiveness of a multi-channel distribution approach and
supports the achievement of key impacts on society:
Easy to access communication tools à Understanding & Awareness
Online and off-line engagement activities à Acceptance & Uptake
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Figure 1 The EFFECT content-concentric approach and multiple-channel distribution
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2 Editorial Production
The editorial production is one of the cornerstones of the EFFECT project. It consists of a variety
of journalistic products illustrating FET-funded research results and their potential innovation to
revolutionize the society of tomorrow.
The editorial production addresses multiple target groups, with a focus on:
•
•

Citizens interested in science and innovation and in how research and technology may
shape the future, but who have not necessarily been trained in science;
Researchers willing to expand their horizon beyond the scientific field they are working
on.

In order to effectively reach and engage such a heterogeneous audience, the following
guidelines have been adopted:
•

•
•

The developed content is conveyed through a variety of editorial products, such as:
articles, news releases, web videos, video news releases, web videos, video interviews,
pageflows and e-magazines. This approach ensures a rich and varied editorial offer;
The style is fresh, non technical and easy-to-understand;
Five thematic areas (categories) covering the whole spectrum of FET research have been
identified. The categories are: Artificial Intelligence & Information Technologies,
Biotechnologies & Health Enhancement, Culture & Societal Change, Energy &
Environment Engineering, Nanotechnologies & New Materials. Each editorial product is
associated to one or more categories. This strategy provides the users with a global view
of the editorial offer and enables them to easily browse through their thematic areas of
interest.

An editorial plan has been developed to organize the journalistic production and schedule
publications (see Deliverable D3.4). The authors of the journalistic articles and video news
releases for TV distribution are professional journalists with multi-year experience in science
communication as well as expert writers for other editorial formats (such as news releases) and
for web videos. The publication rate is in the order of one piece of news per week.
The editorial products are published on the fetfx.eu online platform and promoted via FETFX
social media. Articles and News Releases are also distributed to external channels to increase
content visibility and uptake.

2.1 EFFECT communication formats
EFFECT editorial communication is represented by the following different communication
formats: journalistic articles & interviews, news releases and short catchy news aimed at social
media distribution, video news releases, video interviews and web videos.
The FET projects upon which original contents are produced, are selected as a result of the
outcome of Deliverable 2.4 “Report on content collection and selection”. As outlined in D2.4, a
number of projects have been assessed by the EFFECT advisory board made by FET experts in
different research domains to identify the most suitable projects for the scope of EFFECT based
on a set of criteria. Examples are: communication potential, global interest, readiness for
8

market uptake and addressed societal needs. The contents of projects with the highest score are
treated via articles and video news releases, whereas projects with lower scores are
communicated via news releases. In any case, all pieces of news target a variety of end users.
The adopted style is fresh and appealing, and the content is conveyed in an easy-to-understand
way. Finally, it is worth mentioning that the editorial coverage may also include also FET
projects that have not been analyzed in D2.4. To this aim, the EFFECT team performs searches
for further appealing projects and collaborates with those projects that spontaneously approach
EFFECT to boost their visibility and communication impact.

Journalistic articles & interviews
Journalistic articles around different FET topics and stories as a result of the screening process
carried out in WP2 are produced and distributed according to the editorial calendar planned by
youris.com Editorial Manager. Independent journalists write the articles according to the angles
suggested by the results of the screening activity and validated by the Advisory Board in WP2
(D2.4). Articles provide a balanced view of each specific topic, taking into account the opinions
of more experts in a concise and easy-to-understand format also about complex topics, without
compromising professional and scientific standards.
The journalistic articles are also regularly published on the youris.com public communication
portal on EU research and innovation, a major independent public communication service and
source of information on European science and technology covering different research domains.

News releases
News releases on FET projects
News releases are more institutional and focused on the projects they are describing. They are
usually produced to target more defined stakeholders’ groups beyond the broader public and the
media. They include policy makers, business communities, investors. The news releases are
either newly produced or based on already existing public contents and reformulated according
to a more easy-to-access style and with catchy titles to increase interest among the readers.
News releases promoting and communicating EFFECT events
Pre- and post-event news releases are published around EFFECT events (Meet&Match, webinars,
workshops, European Researchers’ Night).

Videos
The videos produced as part of the public communication activities in EFFECT are selected from
a range of possible video formats (web videos, video interviews, Video News Releases for TV
distribution) to address different stakeholders and the general public through engaging and
original new forms of visual story telling.
Video News Releases for TV distribution
TV reportages in the form of Video News Releases (VNRs) are produced according to a very
consolidated format. The storylines of each VNR are developed around truly cutting-edge results
in the FET domain, which have been implemented and proven as success stories with benefits on
9

society as a whole. The journalist’s ability in finding out the most interesting angle is
fundamental to stimulate interest of TV broadcasters and journalists who are ready to take up
the video story and broadcast it through their channels provided that they consider it interesting
enough for their TV watchers and programmes.
The structure of the VNR includes:
•

•

A 3-minutes edited teaser in English acting as short news on the subject. This short version
is used and distributed on the web and aims to provide TV broadcasters with an idea of the
subject and highlight its potential story development.
A language-independent short footage (8 to 12 minutes duration) adequately supported by
sheets, shot lists, suggested voiceover and other supporting information. The footage is
directly distributed to TV stations and enable them to build their own TV reportages a
according to their editorial requirements and in their language.

This format (one short teasers plus footage) fully complies with the requirements of all TV
broadcasters in Europe and worldwide, including the satellite distribution exchanges of the
European Broadcasting Union. This format is also particularly suitable for content localization
(broadcast via local/national TV channels in local languages). TV broadcasters downloading the
short footage have the possibility to edit and adapt the filmed stories to their editorial policy,
identity and language. This allows a sort of “automated” localization process, as the final users
of the delivered footage (TV stations) will directly contribute to the content localization.
In addition, to make it easier for social media users to immediately look at the video story
without linking to an external source, a 1-minute teaser with subtitles is specifically produced
for distribuction via social media.
Web videos
Short web videos (max. 1:30 minutes each) are produced and distributed to inform the public
about a specific FET topic or to present the FET mission and scope in an engaging and original
new form. A first web video “What is FET?” has been released.
To produce web videos multiple styles can be chosen, even if graphic components play a key
role: animations, infographics, real footage. Contents are simple, few and directly focused on
key messages. They are intended to facilitate the information transfer of more complex contents
to a broader audience. These videos are distributed via social media, the project website and
other sector-related communication portals and platforms.
Video interviews
Short video interviews (no longer than 1:00 - 1:30 minutes each) to FET researchers focus on
specific topics of the FET EU research domains, key messages and statements on FET and its
benefits. The interviewees are identified as the spokespersons of the FET community (tagged as
“FET people” on the website). At present seven video interviews to FET experts from the EFFECT
Advisory Board have been released on three simple questions regarding the FET world: “What’s
the next big thing thanks to FET research?”, “What’s the impact on our lives?”, “Words of
wisdom for aspiring FET researchers…”
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Contents for social media
Both the editorial and video production is adapted for Social Media. This ensures a better
fruition from the users and followers on the different channels. The social media community is
also a key player of the project’s sustainability, as the users extend the “life-duration” of each
piece of news, giving the chance to more people to come in contact and interact with it. For
example, from a single article, different posts are made on Twitter, some of which can be
accompanied by a graphic element, such as a card or picture. Videos are shared from the
Youtube channels, but are also directly imported on other social media, such as Twitter and reedited in dedicated formats (such as the short videos with subtitles) and short GIFs, so that users
are immediately engaged on the social media channel they are using.

PageFlows
The produced audiovisual and written contents will all together be merged into multimedia
storytelling formats such as PageFlows, suitable for creating an interactive narration including
different communication formats and providing the user with a new browsing experience. The
editorial structure of the PageFlows can be defined according to a number of possible factors:
they can either explain how FET research is used in defined thematic clusters, they can narrate
the steps accompanying FET research outcomes to the market, they can be addressed to specific
target audiences (such as youngsters or innovators) through a collection of customized contents
tailored on their information needs.

E-magazine
Three special issues of the e-magazine will be produced aggregating different contents and
formats. Videos, articles, events and other contents will be assembled in a magazine format and
will reach directly the target groups. The e-magazines will be hosted on the website as well as
on other FET-related platforms, such as Slideshare, ISSU etc. and widely promoted via social
media.

2.2 Current publications status
At the date of the present deliverable, the overall editorial production consists of 4 journalistic
articles, 5 news releases, 1 video news release, 1 web video, 7 video interviews, 4 promotional
news releases on EFFECT events/campaigns, 1 webinar, 1 newsletter (different from the emagazine focusing on the editorial production, it has been conceived as an EFFECT institutional
newsletter assembling all the EFFECT most recent news and upcoming events to be delivered to
the FETFX registered users).
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Below is an overview of all the Editorial Products released until December 20th, 2017:
Release
date

Title and link

Media
Category

Journalistic
angle/Description

20/12/2017

Your future
Christmas
jumper could
be made from
smart textiles

Article

The development of
smart garments to
monitor the
wearer’s health

15/12/2017

Would you like
to draw by just
using words?

News
Release

05/12/2017

A
supercomputer
will discover
our future
medicines

27/11/2017

Project Name

Authors/Sources

Biotech &
Health //
Culture &
Society

SimpleSkin

youris.com
journalist

On the development
of an algorithm to
automatically
generated 3D
virtual worlds from
written texts

Artificial
intelligence
& IT //
Culture &
Society

MUSE

Zabala

News
Release

On the use of
exascale
supercomputers to
speed up the design
of new drugs

Artificial
Intelligence
& IT //
Biotech &
Health

ExCAPE

APRE

Repairing the
brain

Video
News
Release

How the
development of
innovative
neuroprostheses can
revolutionise the
treatment of brain
damages

Biotech &
Health

BRAINBOW

youris.com
journalist

20/11/2017

Challenging
Darwin: An
'Evolution
Machine' for
Biomolecules

Article

The design of a new
machine which
could accelerate
the production of
new medicines

Biotech &
Health

EVOPROG

youris.com
journalist

11/16/2017

Improving the
Imperfect:
Photosynthesis
for the Future

Article

The positive
experience of
FutureAgriculture at
the Innovation
Radar Prize 2017

Biotech &
Health

FutureAgricultu
re

youris.com
journalist

02/11/2017

Will energyfree computing
reactions ever
take place?

Article

The effort of
scientists to
decrease the energy
consumption of
computers

Energy &
Environment

LANDAUER

youris.com
journalist
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Theme/
Category

31/10/2017

Fuel from
diamonds?

Article

On the production
of fuel from
synthetic diamonds
by recycling CO2 in
the atmosphere

Energy &
Environment

DIACAT

youris.com
journalist

24/10/2017

Artists and
scientists
collaboration:
learning from
experience

Article

On the spirit of the
FEAT project:
promoting the
collaboration of
artists and scientists

Culture &
Society

FEAT

youris.com
journalist

20/10/2017

Stealing from
the sun:
doubling the
efficiency of
solar energy
capture

News
Release

On the development
of novel structures
to convert solar
energy into
electricity

Nanotech &
Materials

PROME3THE2U
S2, AMADEUS,
DMS

APRE

19/10/2017

Your effective
FET
communication
strategy

EFFECT
Webinar

Tips and guidelines
on how to design an
effective FET
communication
strategy

EFFECT
Webinar

26/09/2017

The NIGHT is
coming

Event
Promotion

Promotion of the
European
Researchers' Night

European
Researchers'
Night 2017

LiNaBioFluid

youris.com /
APRE

18/09/2017

Robotic
company for
gondolas

News
Release

On the deployment
of fish-like robots in
the Venice lagoon

Artificial
Intelligence
& IT

SubCULTron

youris.com

15/09/2017

Shaping the
sound of time

Article

Description of the
collaboration
between a FEAT
artist with a FET
project

Culture &
Society

FEAT, nuClock

youris.com
journalist

13/09/2017

Newsletter

Newsletter

An overview of the
EFFECT activity

FET
Newsletter

youris.com

12/09/2017

Your effective
FET
communication
strategy

Event
Promotion

Promotion of the
EFFECT webinar

EFFECT
Webinar

youris.com /
APRE
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youris.com /
APRE

11/09/2017

The ethics of
cars

News
Release

Developers of selfdriving cars must
decide how to
programme them
for the cases when
accidents cannot be
avoided

Artificial
Intelligence
& IT

youris.com

08/09/2017

What is FET?

Video

A presentation of
FET research lines

Promoting
FET

youris.com

04/08/2017

The countless
uses of particle
accelerators

News
Release

An overview of the
applications of
particle
accelerators besides
pure research

Culture &
Society

25/07/2017

Ready to look
at your brain's
wiring?

News
Release

On the most
advanced brain
scanner

Biotech &
Health

youris.com

19/07/2017

European
researchers'
night 2017

Event
Promotion

Advertising the
European
researchers' night

European
Researchers'
Night 2017

youris.com

11/07/2017

How do these
FET experts
see the future?

Video
Interview

The EFFECT
Advisory Board
share thoughts on
how FET research
will impact society

Promoting
FET

youris.com

05/07/2017

Meet & Match

Event
Promotion

Bringing FET
researchers and
SMEs together

EBN
Congress:
Bringing FET
researchers
and SME
together

youris.com /
APRE

03/07/2017

Seeing the
future: a new
breed of bionic
eyes

Article

A research team
studies the
development of
artificial retinas

Biotech &
Health

Futurism

03/07/2017

Can robots
convince girls
they’re good at
science and
maths?

Article

A study on the
response of girls
and boys to sciencerelated inputs

Culture &
Society

futurity.org

03/07/2017

Shake the hand
that thinks for
itself

Article

The development of
a bionic hand which
can recognise
objects and decide
how to grasp them

Biotech &
Health

Re-edited news
from the
Telegraph by
youris.com
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EuCARD-2

youris.com

03/07/2017

“Microscopic
Lego” for
scientists to
develop
materials of
tomorrow

Article

Overview of the
potential of
Graphene

Nanotech &
Materials

ARTIMATTER,
NANODRIVE

Re-edited news
from the Horizon
Magazine by
youris.com

03/07/2017

The computer
screen that
literally jumps
out at you!

Article

On the development
of a new type of
screen which can be
modified by the
user and offers new
kinds of humanmachine interaction

Artificial
Intelligence
& IT

GHOST

Re-edited news
from the
European
Commission by
youris.com

03/07/2017

Smart fashion:
what can
clothes tell us
about our
health?

Article

The development of
a new kind of
garments to monitor
the person's health

Biotech &
Health

SimpleSkin

Re-edited news
from Cordis by
youris.com

03/07/2017

Intelligence in
the abyss:
robots colonise
Venice lagoon

Article

Robots are deployed
in the Venice lagoon
to monitor the
environment

Artificial
Intelligence
& IT //
Energy &
Environment

SubCULTron

youris.com
journalist

03/07/2017

Journey to the
limits of
nature: the
rise of
quantum
computers

Article

An introduction to
research on
quantum computers

Artificial
Intelligence
& IT

QuProCS

youris.com
journalist

03/07/2017

Forget the
internet you
know! The
future one will
be safer

Article

How the quantum
internet can
improve safety

Artificial
Intelligence
& IT

HYSCORE

Re-edited news
from the Horizon
Magazine by
youris.com

03/07/2017

The recipe for
graphene
revolution?
Sticky tape and
playful
scientists

Article

On the invention of
graphene

Nanotech &
Materials

Graphene
Flagship

Re-edited news
from the
Independent by
youris.com

Table 1 - EFFECT current list of editorial activities – from the most recent to the oldest ones

The Editorial Plan is integrated by the aforementioned five Focus Areas. The first one was on
Biotech & Health and covered the period from 16 November to 16 December 2017. During this
period the following FET projects were covered in news releases and journalistic articles:
EXCAPE, MUSE (news releases), Future Agriculture, EVOPROG, SimpleSkin (articles).
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Within this focus also the first Video News Release for TV distribution was produced and
distributed around the BRAINBOW project “Repairing the Brain”. Below the storyline of the first
EFFECT video news release:
Treatment for BRAINBOW project video news release
Neurological disorders and accidents can disrupt the connections between brain and
body, causing agonising paralysis to millions of people worldwide. The final goal of
the Brainbow project is to provide the technological tools for the development of a
new generation of neuro-prostheses capable of restoring communication in neuronal
circuits that has been lost because of a traumatic brain injury.
The relevance for society is that the number of people that could benefit from this
technology, and spin-offs from it, is only going to increase in the coming years
because of ageing populations around the world. Neurological diseases such as motor
neurone disease that cause severe motor impairment are among the most common
causes of adult-onset disability. In addition, brain injuries can occur in different
scenario, from trauma caused by accidents at home to stroke linked to blood
circulation problems, making advances in neurotechnology a key-element for assuring
an adequate public healthcare.
As a follow up to this project, researchers of the “Istituto Italiano di Tecnologia “, in
Genoa Italy, are developing an exoskeleton to help patients in their movements, in
collaboration with INAIL, the Italian National Institute for Insurance against Accidents
at Work. What’s researchers are looking for it is to make exoskeletons work like we
watched in sci-fi movies: powered by the mind alone! This will be possible by
developing brain-machine interfaces – technology in this area is already well
developed. A good angle to take is that societal and individual impact this will
probably happen sooner than we think.
The exoskeleton is an external structure that can enhance the physical abilities of the
people wearing it because of motor impairments.
In recent years, robotic technologies have been used for the development of lower
limb exoskeletons to be wore by patients with bone marrow injuries, although the
existing exoskeletons do not meet their actual needs.
The goal of researchers at Rehab lab of IIT and INAIL is to provide patients with an
exoskeleton that can overcome these limitations, especially in terms of ease of use
and control and wearability. The main target are paraplegic patients, but the Rehab
team is also planning to adapt the machine to be used for rehabilitation purposes.

The Video News Release was launched with the title “Repairing the Brain” on November 29,
2017.
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3 EFFECT Distribution Channels
The EFFECT public communication support action is based on three main distribution channels:
the fetfx.eu online platform, the project’s social media accounts and the project’s e-magazine.
A description of the three channels is available in the following subsections.

3.1 The FETFX platform
The fetfx.eu website is the project’s main communication platform. The FETFX name was
chosen considering that the word EFFECT is too generic and used in different contexts. There
was a need to refer to the FET world ensuring at the same time that the EFFECT messages would
resonate effectively with the general audience. Thus a new, more catchy naming has been
developed for the website, social media channels and other communication materials: “FETFX”.
All the EFFECT materials and editorial production will be distributed under the FETFX brand. FX
is an onomatopoetic abbreviation for "effects": reading out loud the two letters F and X they
sound like the word "effects". The FX abbreviation is also widely used and known in the
audiovisual domain, as in "Sound FX" and "Special FX". Using FET as a prefix makes it possible to
associate FET with the naming immediately.
With FETFX, the name of the project has been translated into a more futuristic, cutting-edge
and appealing written form (especially appreciated by tech & future enthusiasts), without losing
the concept of communicating the effects of future and emerging technologies.
The FETFX platform addresses different stakeholders’ groups. The two main groups of end users
are: i) the general public, here including citizens who want to understand in an easy and
engaging way how scientific research could shape future life and society and ii) researchers
willing to explore investigation lines and networking opportunities beyond their narrow field,
and searching for information on EU research funding programmes and on the related application
procedure. Other important target groups are: i) policy makers searching for information on the
benefits and impact of the FET programme; and ii) investors and entrepreneurs willing to bring
innovative technological developments to the market.
To fulfill these requirements, fetfx.eu has been designed to:
•
•
•
•

host the EFFECT editorial production illustrating FET research achievements on a nontechnical level;
support scientists with the non-scientific aspects of their work, i.e. public
communication;
promote FET-related networking activities and EFFECT events;
provide a direct channel to subscribe to the EFFECT e-magazine and access the social
media channels.

A concise description of the first three lines of action is provided below.
EDITORIAL PRODUCTION consists of a variety of journalistic products such as articles, news
releases, video news releases and interviews. The goal is to present FET projects and objectives
in a fresh, engaging and easy-to-understand way. New publications are linked on the homepage
and promoted via the EFFECT social channels.
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To enable an intuitive and broad exploration of the editorial content, the products can be
grouped following three different approaches: thematic areas, tags and FET projects.
1. Five thematic areas (categories) are considered, covering the whole spectrum of FET
research. By selecting the category of interest, the user has direct access to all related
products.
2. Tags are associated to each editorial product. By choosing one specific tag, the user is
shown all marked products.
3. A short description of each FET research project related to at least one editorial product
is available on fetfx.eu. The user can easily access the whole list of projects’
descriptions. By selecting one specific project, all editorial products linked to that
project are shown.
SUPPORT TO SCIENTISTS: two vital aspects of a scientist’s activity targeted by EFFECT are: i)
the need to communicate their research outcomes to other societal groups beyond their peers
and ii) the search for public funding, and. To support researchers with these endeavours, a
dedicated section has been created on fetfx.eu, called “Out of the lab resources”. The section
collects information and links on how to apply for EU funds, as well as the Guide on Public
Engagement developed by the EFFECT Consortium. In particular, the Guide provides numerous
tips and best-practice examples on how to best engage a lay audience. The “Out of the lab
resources” section reports also links to the EFFECT webinars and their recordings. The webinars
address stakeholders interested in science communication and dissemination and cover different
aspects of these topics.
NETWORKING ACTIVITY: a section has been created on fetfx.eu to promote the communitybuilding activity undertaken by EFFECT, called “Networking events”. This collects information
on the upcoming events organized by the project (goals of the event, date and place etc.), as
well as a summary of the past ones. The same approach is used to advertise networking events,
which are not organized by EFFECT but are aligned with FET objectives, such as the European
Researchers’ Night.
The following screenshots represent the top of the home page, where FET stories (focus on
public communication) are highlighted and the bottom of the homepage, with the focus on the
five focus areas and the area dedicated support and networking addressing FET researchers and
other key players (engagement). The quote from famous scientists in line with the ‘FET spirit’ at
the bottom-right of the page is updating on every refreshing of the web page.
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Figure 2 - Partial screenshot of the top of the FETFX home page

Figure 3 - Partial screenshot of the bottom of the FETFX home page
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3.2 Social media
At present, the EFFECT social media consist of a Twitter account and a YouTube channel. Other
social networks (such as Facebook) will be considered as soon as a more consistent number of
original news is produced.
Twitter
The EFFECT Twitter account is @FETFX_EU.
This channel was already existing before the EFFECT project started; youris.com had opened and
managed the FET2020 Twitter channel during the FP7 COFET project. The account was renamed
and redesigned following the visual identity of FETFX with the advantage of exploiting an
existing community with an interest in FET research. The FET2020 community counted nearly
130 followers before it was taken over, in February 2017, by the EFFECT project. At the date of
the present deliverable the followers are 476 (+346 followers).
The animation of the Twitter channel takes place on a daily basis. It includes posts on original
content published on the fetfx.eu website, as well as news from other FET projects and the EC
Communication services.
To increase engagement through visual items, Twitter cards have been produced and released on
fixed days between April and July 2017:
•
•

the FETFX cards, with quotes from famous scientists published on Mondays (#FETFXquote
#mondaymotivation);
the #imagineif cards, which are related to FET projects and are published on Thursdays.

Twitter is also used for live storytelling during events: promoting the event and increasing the
visibility of the channel itself, attracting more followers and stimulating debate.

Figure 4 Example of a FETFX #mondaymotivation card
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Figure 5 Example of a FETFX #imagineif card

YouTube
The EFFECT YouTube channel was launched in July 2017. It is accessible through the home page
of FETFX and at the following URL:
https://www.youtube.com/channel/UC3ARjRJE8A02w-YA3jEJV9g.
The channel collects EFFECT’s 11 videos, some of which are also hosted by the YouTube Playlist
“Future & Emerging Technologies” managed by the EU Digital Single Market channel. The video
uploaded on the channel are: 7 interviews with the FET experts, 1 “best of” of the interviews
with the experts, the web video “What is FET”, the Video News Release on the BRAINBOW
project and the short teaser for social media of the latter.

3.3 E-magazine
Three e-magazine aggregating different kinds of contents and formats will be sent out via
EFFECT’s mailing-list. Users can subscribe to EFFECT’s e-magazine through the form in FETFX
platform’s Homepage.
To date 67 users have subscribed to the e-magazine.

An EFFECT Newsletter was distributed on September 13, 2017 to communicate most recent news
(the launch of the public communication platform FETFX, the web video What is FET?, the video
interviews, the Meet & Match event, the Practical Guide for public engagement in Future and
Emerging Technologies) and promote upcoming events such as the Webinar, which took place on
October 19, 2017. This more institutional Newsletter was exceptionally produced to keep the
FETFX registered users updated and engaged until the first release of the e-magazine, planned
to be distributed when a consistent set of original editorial products is available.
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Figure 6 - Screenshot of the Newsletter

Figure 7 - Screenshot of the Newsletter

27 among the 42 recipients opened the email. The open rate of the Newsletter is thus 64.3%.
17, among those who received the email, clicked on some link in it. The click rate is thus
40.5%. The total number of clicks of the Newsletter was 35.
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Figure 8 - Newsletter open rate

Figure 9 - Newsletter click rate
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4 External Distribution Channels
Besides of being hosted on the EFFECT communication, contents are also widely distributed to a
variety of further platforms. This strategy allows the user to access the editorial products
through different sources and is the driving factor to enhance awareness, generate impact and
foster public acceptance. Distribution channels are selected according to contents, formats and
targets, and are based on three major resources: web, social media and TV.

4.1 Web distribution
In line with the EFFECT content centric approach, the web distribution of the written contents
(articles, interviews, news releases), as well as videos (the teasers of the Video News Releases,
video interviews, web videos) and multimedia aggregating contents (pageflows and e-magazine
formats) is one of the project’s central activities. In particular, web distribution is based on the
three following pillars:
•

•

•

Online information multipliers: articles and interviews produced for EFFECT are distributed
through syndication agreements for republication on other reputed websites. These are
information multipliers such as Eu Agenda, Cordis Wire, Alpha Galileo, Phys.org and World
News. Articles and interviews, which are freely distributed, are usually taken up, either
from these sources or directly from the youris.com portal, and published by a number of online science news, magazines, blogs.
One-to-one contacts with online magazines. The journalistic articles are also distributed
via direct mailing to high-tech online magazines addressing the general public (Wired,
Futurism, Monocle and Futurity).
The www.youris.com portal, owned and managed by the coordinator youris.com, is a major
integrated audiovisual and news platform about European science, innovation, policy and
research for TV, web and social media. It represents a continuously updated research
information portal that covers a large spectrum of H2020 related domains and has proven an
excellent multiplier for content generated via other projects. The youris.com portal also
constitutes an additional on-line repository for the videos and journalistic articles developed
in the framework of EFFECT. It represents a very well known brand in the scientific TV
broadcasting domain as well as among online media. The already existing sub-section of the
youris.com portal called Future Tech (Future Tech) in the Society area is dedicated to FET
themes.

4.2 Social Media Distribution
Social Media are essential to achieve the objective of engaging wide user targets and maximize
the outreach to multi-stakeholders’ groups. The EFFECT social media strategy is implemented
through:
•
•

The exploitation of the official social media channels of the EFFECT project (Twitter and
YouTube so far);
The exploitation of already existing FET discussion groups, retweets of contents from
FET_EU Twitter accounts, and targeted use of hashtags of these official accounts to
generate referrals.
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•

The project partners’ social media accounts (YOU, APRE and ZAB social media accounts
on Twitter, Facebook and YouTube).

4.3 TV Distribution
Distribution of the Video News Releases to TV stations takes place as follows:
•

•

•

Direct one-to-one distribution to more than 260 commissioning editors at European TV
stations, managing news and scientific magazines. The youris.com network includes TV
broadcasters, producers, commissioning editors, freelancers, press and media journalists
for dissemination, selected in all EU countries.
The satellite exchanges of the Eurovision Department of the European Broadcasting Union
(EBU). The Eurovision is by far the most important TV exchange in Europe and will act as
the principal broadcasting multiplier for project’s audiovisuals. Eurovision has a
membership base of over 100 Members and Associate Members in over 80 Countries. The
VNRs produced by EFFECT are also broadcast on the Eurovision World Feeds. Since July
2005 youris.com is a member of the Global Eurovision Network and owns a proprietary
operational code (BEYOUR).
Downloads from the youris.com distribution booth www.yourismediacenter.com. The
youris.com mediacenter constitutes a major on-line distribution service for TV
broadcasters. It contains all the TV reportages produced and distributed by youris.com
over the past 5 years, and is accessible via registration. TV stations wishing to broadcast
non-recent reportages, also at a distance of several months form their release make
often use of this service. It constitutes the main permanent access service to the EFFECT
A-rolls and B-rolls for all TV broadcasters.
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5 Monitoring Activity – outreach and engagement
The measure of the impact of any communication and engagement action is based on the
number of people that make use or come across that communication and their interaction.
Hence, outreach data on online, social and TV channels constitute the principal instrument to
estimate the potential impact of the EFFECT project on its target audience. To this aim, a
continuous monitoring activity of such data is performed via a series of quantitative and
qualitative indicators.
Quantitative indicators include outreach indicators, to measure online communication
activities, and engagement indicators, to measure activities associated to EFFECT
communication. Indicators to measure TV outreach are also provided.
Qualitative indicators are used to assess those areas that are not measurable and/or cannot
easily be expressed numerically. They represent people’s judgement, opinions or perceptions
around a subject.
The integration between outreach data, online engagement and qualitative stakeholders’
feedback constitutes the basis for an integrated analysis of the impacts generated by the project
activities. A detailed description of the indicators measured by the EFFECT project is available
in Deliverable D3.3.
An in-depth analysis of EFFECT communication and engagement activities and their impacts is
provided in Deliverable D5.1. The present deliverable focuses on the key outreach data achieved
through the project’s communication channels, the distribution to external multipliers and the
engagement on social media.
The present deliverable provide quantitative indicators related to the outreach of its
communication and distribution efforts and its channels.

5.1 EFFECT channels
FETFX web platform
The following table shows the trend of the FETFX web platform from its launch in July 2017
(source Google Analytics). The number of page views refers to all the pages, including the about
page, the project’s sessions, the events pages etc.

3,888 sessions
1,983 users
8,577 total page views
1432 page views on editorial products
00:02:31 average time on page
Figure 10 - FETFX platform trend
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The page with most views is the Homepage (2,861 page views), followed by the event page on
the EFFECT’s webinar (602 page views) and the stories section (447 page views).

Figure 11 - visitors on FETFX platform

FETFX Twitter account @FETFX_EU
The following table shows the general trend of EFFECT’s Twitter account from February 2017.
Total (from Febrauary 2017)

Monthly average

217 new tweets

20 tweets

476 followers

43 new followers

151,459 impressions

13,769 impressions

165 mentions

15 mentions

608,329 total outreach (estimated)

73,454 outreach

1.4% average engagement rate
Figure 12 - FETFX Twitter trend
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The following table shows how the 27 tweets made on EFFECT’s editorial products have
performed so far:
The 27 tweets made on EFFECT’s editorial content obtained:
16,848 impressions
314 interactions
1.8% average engagement rate
Figure 13 - FETFX tweets

FETFX YouTube channel
The following shows the general trend of the YouTube channel:
11 videos uploaded
1,233 number of views
154 minutes of watch time
Figure 14 - FETFX YouTube channel trend

FETFX e-magazine
67: the users have subscribed to the FETFX e-magazine.

5.2 External channels
The below sections provide an overview of the estimated outreach achieved by EFFECT’s original
contents on the external channels through which the contents are distributed.
youris.com
EFFECT journalistic articles and the video news releases for TV distribution are also published on
youris.com - the public communication portal on EU research and innovation owned and
managed by EFFECT’s coordinator. Overall 581 users visited EFFECT editorial contents (articles
and video news release) on youris.com between October-December 2017.
Information multipliers
EFFECT’s journalistic articles are also distributed through information multipliers such as
Alphagalileo, Phys.org, EU agenda and Cordis. Data of the outreach on these channels are
provided directly by the multipliers or, in fewer cases, they are estimated on the basis of a solid
number of parameters leveraging time series and historical data. 2,595 are the estimated
impressions obtained on multipliers by EFFECT’s editorial contents so far.
28

External social media1
Data on outreach on social media are collected and elaborated via NUVI®, the real-time social
monitoring platform leveraged for this purpose and used by youris.com also for EFFECT
monitoring.
On social media, 165 mentions2 on EFFECT’s original public communication contents had a
potential reach of 72,743 online users. Those mentions spread to 80,150 additional people via
re-tweets and shares.

mentions: 165
reach: 72,743
spread: 80,150
Figure 15 - Outreach on social media

TV media
Distribution of the Video News Release “Repairing the Brain” (BrainBow project) to TV stations
took place according to the consolidated process described in chapter 4.3.
Based on the Worldfeed Eurovision reporting, released the day after the broadcast on the
Eurovision, the video was downloaded by 7 TV stations.

1

Calculated via NUVI®

2

Mentions cover just Tweets and Re-tweets for Twitter.
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Worldfeed - Reporting
Title

EFFECT - Repairing the Brain

Date

29th November 2017 10:00 to 10:15 GMT

Origin

ZZEBU

Source

BEYOUR

Description

Repairing the brain

Organization

Country

Name

ESFORT

SPAIN

Forta

ESTVG

SPAIN

Television De Galicia Sa

GBAPTN

UNITED
KINGDOM

Associated Press Television News

HUMTV

HUNGARY

Magyar Televizio - Nonprofit Ltd

MTPBS

MALTA

Public Broadcasting Services Ltd. - Malta

MTS1TV

MALTA

Super 1 Tv

PTRDP

PORTUGAL

Radiodifusao Portuguesa Ep

PTRTP

PORTUGAL

Radiotelevisao Portuguesa Ep

ROTVR

ROMANIA

Televiziunea Romana

RURTR

RUSSIAN
FEDERATION

Rossijskoe Teleradio All-Russian State TV and
Radio Broadcasting Company

RURTTV

RUSSIA

Ano "Tv-Novosti" (Russia Today Tv)

ZZEBU

SWITZERLAND

European Broadcasting Union

Copyright © 2017 European Broadcasting Union, All rights reserved.

Figure 16 Eurovision Worldfeed reporting of the first EFFECT VNR

Including the direct downloads from the youris.com mediacenter, overall the Video News
Release “Repairing the Brain” was downloaded by 15 TV stations. This figure has to be seen
as a very positive result; based on youris.com historical series, a VNR is considered a success
if it is taken-up by an average of 8 national TV stations. The potential audience, provided
that TV stations, which downloaded the audiovisual material, broadcast the video – is
represented by millions of TV watchers. A more precise overview of the take-ups and tracked
broadcasts is usually available at least three months after the video news release launch,
considering that TV stations may still use the audiovisual contents weeks after its actual
download. youris.com will thus continue to monitor TV distribution of this first VNR in the
coming months.
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Country

TV
Channel/Website

Program
Name

EBU
Take-up

Mondo

youris
mediacenter
download

Tracked
broadcast/Publication

x

http://it.euronews.com/20
17/12/01/protesi-pensantiper-una-riabilitazione-postictus

FRANCE

Euronews

GERMANY

Spektrum

HUNGARY

Magyar Televizio Nonprofit Ltd

ITALY

Diario Del Web
Genova

x

LUXEMBOURG

European News
Exchange (ENEX)

x

MALTA

Public Broadcasting
Services

x

MALTA

Super 1 TV

x

PORTUGAL

Radiodifusao
Portuguesa Ep

x

PORTUGAL

Radiotelevisao
Portuguesa Ep

x

ROMANIA

Televiziunea
Romana

x

RUSSIA

Ano "Tv-Novosti"
(Russia Today TV)

x

RUSSIAN
FEDERATION

Rossijskoe
Teleradio AllRussian State TV
and Radio
Broadcasting
Company

x

SPAIN

Forta

ESFORT

x

SPAIN

Television De
Galicia Sa

ESTVG

x

UNITED KINGDOM

APTN

x
HUMTV

x
https://genova.diariodelwe
b.it/genova/articolo/?nid=2
0171127_467169

x

Table 2 – TV take-ups and tracked broadcasts from the distribution of the first EFFECT VNR
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6 Conclusions and Next Steps
The EFFECT project has launched a rich and varied public communication campaign on FET
research results and impacts. This is based on a variety of activities, targeting various societal
groups with different approaches. One of the main efforts consists in the project’s original
editorial production to produce public communication contents focusing on FET-funded research
available for all.
This is done through stories on FET projects released in the form of journalistic articles, news
releases and videos to maximize the reachable audience. The content is published on a
dedicated website, it is promoted via a number of social media channels and distributed to other
communication platforms for further uptake and spread. A thorough monitoring activity is
carried out to assess the community coming across with the EFFECT communication campaign
and its impact.
Overall according to the first monitoring taking into account outreach via FETFX channels (web
portal and Twitter), external multipliers, reach and spread on social media (data retrieved
through NUVI®), the estimated potential outreach of EFFECT monitored contents equals to
thousands online users so far.
In the next months, the EFFECT project will aim to expand its communication effort. The main
lines of actions will be:
•
•
•

A further development of the editorial plan, leading to increasing content production and
publication. A detailed description is available in Deliverable D3.4;
The search for new communication platforms for further distribution of the EFFECT
editorial and audiovisual products;
The organization of new community engagement activities around these contents.

The supporting action will continue to be monitored through dedicated indicators (D3.3) that
enable the project to assess its impacts (D5.1) through precise measures.
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